Business Card Design

When designing a visually pleasing, informative, and creative business card, keep the following words in mind:

C is for Contrast – 

Contrast is a very big difference between elements.

How do you get it?  Vary the elements that you use in your card by different sizes, colors, visual weights, etc.  You can use a particular element, such as a rule line, just for the specific purpose of creating contrast (i.e. – a very thin line and a very thick line.)

What to avoid:  Remember that if you make something different, make it VERY different.  Brown and black are different colors, for example, but they are n ot different enough to be contrasting colors.

Example:
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In this example, there are several ways that contrast is used.  First, I have used a very thick rule line and a very thin rule line.  Also, I have varied the amount of blank space that I have left on the card.  White space is important to add to the organization of the card.  There is also contrast between the faded out logo in the background and the more bold type font used for the informative elements.
R is for Repetition-

Repetition is repeating the same elements throughout the card to give it a sense of unity and to make it appear organized.  

How do you get it?  Make sure that you choose a color, line, space size, shape, etc. to repeat somewhere on your card.  You may add decorative elements just for the purpose of creating repetition.  

What to avoid:  Do not repeat too often or too may elements.  Repetition is easy to overdo. 

Example:
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In this card, I have repeated the green color used in the rule line at the left.  This causes the readers eyes to bounce back and forth across the card, keeping his or her attention on your business.  I also repeated the font used in the logo and name, as well as the one used in the address, phone number, and e-mail.

A is for Alignment-
Alignment is the way the visual elements of your card are lined up with each other.  It is important for the overall organization of the card.

How do you get it?  Absolutely everything in your design should be aligned with another item on the card.  

What to avoid:  Avoid center alignment at all cost!  Also, avoid using different types of alignment (left combined with right, for example.)  Never put one element of information in each corner of your card!

Example:
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In this example, I chose to use only right alignment.  Right alignment is a bit unusual and is a big trend right now in business card design.  Notice that even the logo is aligned with the information at the top of the card.  If necessary, utilize your grid in PhotoShop when designing your card.

P is for Proximity-

Proximity is placing bits of information that logically go together visually together on the card.  

How do you get it?  Think about what pieces of information go together.  The persons name could be grouped with the business name, for example, or with the business address.  Phone number and e-mail address are both bit of contact information, so they should be grouped together.  Then place them near each other visually on the card.

What to avoid:  Placing pieces of information that do not logically belong together near each other in your space.  Also, break the bits of information up somehow, don’t just put it all together.

Example:
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In this card, the persons identity and address are clearly visually separated from the contact information.

